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Basic Learning Outcomes
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Students will have a higher-level working knowledge of international business theory
and practice
BEH?ABIELY - FHEATEEL2LN S o
Students will be able to identify, analyze and solve business problems using logical
and critical thinking.
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Students will be able to demonstrate effective leadership, communication,
coordination and teamwork skills.
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Students will be able to communicate in foreign languages and have an awareness of
the global and cultural diversity issues.
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To build a the concept and ability for innovation and entrepreneurship.
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Smdents will be able to demonstrate comprehensive abilities for service design and
industry analysis.
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Students will be able to identify and understand the importance of ethical decision
making for international business.
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https://www.taispo.com.tw/zh-tw/index.html
https://www.twtc.com.tw/exhibition_more.aspx?p=home&id=25126
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